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Dear colleagues,

Followingthe la unch of Remsima , the world’s first biosimila r monoclona l a ntibody, Celltrion Hea lthca re has been undergoing a spurt in growth,
distributing globa lly our va rious pha rma ceutica lproducts, including biosimila rs, new biologics, synthe tic drugs, a nd dia gnostic devices.

It is now more importa nt tha n ever for us to live up to the confidence pla ced upon us by our globa l business pa rtners, government a gencies,
hea lthca re professiona ls, and pa tients a round the world by conducting our business most responsibly a nd in a ccorda nce with the strictest e thica l
sta nda rds. Indeed, so doing is a n essentia le lement for Celltrion Hea lthca re to becoming a lea der in the globa l biopha rma ceutica lbusiness.

It is a ga inst this ba ckdrop tha t we ha ve renewed our Codes of Conduct this yea r to rea ffirm our commitment to conducting our business
responsibly. The Code of Conduct esta blishes the sta nda rds for a ppropria te conduct tha t a ll Members of the Compa ny must comply with.

The Code of Conduct serves a s a guide . It se ts forth wha t should a nd should not be done while ca rrying out our business in the globa l a rena so
tha t the Members of the Compa ny ca n turn to it for re fe rence under va rious business situa tions.

Good- fa ith observa nce of the Code of Conduct by everyone a t Celltrion Hea lthca re will further solidify the public’s confidence in us, which will, in
turn, a llow us to grow susta ina bly into the future a nd pla ce Celltrion Hea lthca re a t the fore front a mong globa l biopha rma ceutica lbusinesses.

I ta ke grea t pride in tha t a ll of the Members of the Compa ny a re fa ithfully underta king their ta sks with the firm commitment tha t ea ch a nd every
one of you is pla ying a role in promoting people ’s hea lth a round the world. This Code of Conduct will ena ble our roles to be more rewarding a nd
successful. I a sk a ll of you to fa milia rize yourse lf with the contents of this Code of Conduct a nd observe them a t a ll times.

As a lwa ys, I a pprecia te the grea t work the Members of the Compa ny a re doing to ensure Celltrion Hea lthca re’s continued success. And a s a lwa ys,
you ca n count on us to de liver you a ny support you ma y need.

HyoungKi Kim
CEO and Vice-Chairman



Foreword

The Compa ny pursues susta ina ble growth by preventing potentia l incidents tha t ma y nega tive ly impa ct its
role a s a hea lthca re compa ny. It recognizes tha t esta blishing a tra nspa rent a nd e thica l culture is e ssentia l
to a tta in this objective . Accordingly, the Compa ny ha s esta blished this Code of Conduct to se t the
sta nda rds for right beha vior a nd va lue judgment, with which a ll Members must comply.

This Code of Conduct is the most funda menta l regula tion for pursuing the Compa ny’s vision a nd va lues, a s
outlined in its e thics cha rte r. The re fore , it se ts the ba sic requirements for eve ry members’conduct within the
Compa ny a nd serves a s the ba sis for the Compa ny’s other regula tions, procedures, a nd guide lines, which
will de fine furthe r requirements in your foreseea ble beha vior.

This Code of Conduct a pplies to a ll Members, a s well a s the Compa ny’s oversea s offices a nd subsidia ries.
The refore , a ll Members a re encoura ged to fa milia rize themse lves with this document through the
Compa ny’s complia nce tra ining.
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1. Corporate Integrity
The Compa ny strives to ma ximize the profit for its sha reholders. To this end, it intends to esta blish a n industry- lea ding
e thica l ma na gement system by tra nspa rently disclosing informa tion on its opera tion a nd performa nce a nd protecting its
a sse ts a nd resources. The Compa ny recognizes tha t only through tra nspa rent a nd ethica l ma na gement ca n susta ina bility
a nd sta ble growth be ensured. There fore , it ta kes every mea sure to integra te e thics in a ll of its opera tions.

2. Commitment to Customers
The Compa ny a lwa ys a cts honestly a nd ethica lly when inte ra cting with hea lthca re professiona ls, pa tients, consumers,
hea lthca re orga niza tions, a nd pa tient orga niza tions. It a lso seeks to provide the highest product qua lity a nd se rvice , giving
the top leve l of trust to every product consumer a round the world.

3. Commitment to Members
The Compa ny respects ea ch Member’s dignity a nd va lues, gives fa ir trea tment when ha ndling personne l a nd welfa re
ma tters, a nd provides equa l opportunitie s to a ll job a pplica nts. In a ddition, it does not tole ra te a ny kind of workpla ce
ha ra ssment or bullying.

4. Compliance
The Compa ny ha s a Chie f Complia nce Office r (CCO) a nd a n independent Complia nce Division dedica ted to the highest
leve l of e thica l ma na gement. The CCO is responsible for a ssisting the Compa ny in complying with the lega l a nd regula tory
requirements necessa ry to conduct business. When a n incident a rises, the CCO investiga tes a nd reports a ny upda tes to
the CEO a nd boa rd of directors.
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1. Corporate Integrity

Following its commitment to be ing honest in a ll tra nsa ctions with its sta keholde rs, the Compa ny a nd its
Members must a ct a ccording to the following to protect the ir sha red inte re sts.

- Prepare for potential risksby runninga dedicated internalcontrol organizationthat identifiesand respondsto the Company’sfinancialand
nonfinancialrisks;

- Abide by relevant lawsand regulationsin operating Companygovernance soundlyand stably;
- Maintainaccurate and complete accounting booksand records,and effectivelyoperate an internalcontrol systemfor financialreporting;
- Adhere to local tax standards;
- Complywith anti– moneylaunderinglawsand regulationsto prevent illegalfunds from flowing in or out of the Company;
- Protect patents, trademarks,and other formsof intellectualproperty;
- Establishand complywith corporate asset protection measures;
- Protect confidential information,suchas the Company’strade secrets;
- Keep insideinformationfrom being externallydisclosedor used as the basisfor unethicaltransactions;
- Buildprotective systemsto complywith domesticand foreign anti- corruptionlaws,includingthe ForeignCorrupt PracticesAct (FCPA);
- Refrainfrom colludingwithcompetitorson matters that affect fair competition,suchas pricingand salesconditions;
- Safeguard personal information,includinghealth- related information;
- Followthe relevant processeswhen disclosinginformationto the pressand use socialmedia responsibly; and
- Fulfillthe Company’sobligation to contribute to the local and internationalcommunityby utilizingthe Company’sexpertise.
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Internal Control System

The Compa ny ope ra te s a de dica te d inte rna l control orga niza tion to identify fina ncia l a nd nonfina ncia l risk fa ctors
in its ove ra ll business, the reby preve nting potentia l incidents a nd responding to them effective ly unde r re leva nt
la ws a nd re gula tions. More ove r, the system se rves a s the ba sis for risk ma na geme nt a nd system monitoring to
check key issues pe riodica lly.

___

Members shall
1. Acknowledgebusiness- related risks,and complywith riskmanagementprinciples;
2. Identifyand manage risksactivelyand positively; and
3. Report to the relevantsupervisorif the consequencesare unpredictablewhenmanagingrisks

___

Related Regulations and Detailed Guidance
The Company’sInternalControlDivisionmustset up detailed regulationsfor “worldwideinternal control.” The InternalControlDivision,Audit
Division,and ComplianceDivisionof each subsidiarymust establishtheir internal control regulations,audit regulations/ Audit Committee
regulations,and complianceregulationsunder local laws.

1) ComplianceGuidelines
2) Audit CommitteeRegulations
3) InternalAccountingControlRegulations
4) Guidance on InternalAccountingControl
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Record Keeping

The Compa ny keeps a ccounting records a ccura te ly a nd tra nspa rently to protect its investors a nd ma inta in their trust. It
discloses a ccura te fina ncia l a nd nonfina ncia l informa tion to multiple supervisory a uthoritie s a nd the genera l public.

Furthe rmore , the Compa ny complies with the re leva nt la ws, inte rna l a ccounting guida nce , a nd exte rna l fina ncia l a nd
nonfina ncia l reporting sta nda rds. It e sta blishes a nd opera tes a system to provide a ppropria te informa tion to its sta keholders,
such a s investors, a uditors, regula tors, a nd government a gencies, on time .

___
Members shall

1. Ensurethat all data, information,and recordsthat are to be created or managed are truthfuland fair. Suchdata include the Company’sregular and
irregular financial reports, research and development data, personal travel and expense claims, and emails; and 

2. Refrain from making false or misleading claims for expenses, business records, or reports.

___

Related Regulations and Detailed Guidance
Eachsubsidiary’sAccountingDivisionshallestablishits internalaccountingcontrol regulationsand guidanceon internalaccountingcontrolunder local laws.

1) InternalAccountingControlRegulations
2) Guidanceon InternalAccountingControl
3) AccountingRegulations
4) AccountsReceivableManagementRegulations
5) Budget AdministrationRegulations
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Tax Compliance

The Compa ny complie s with the ta x la ws a nd re quirements in a ll countrie s where it ope ra te s. It seeks to be a fa ir
a nd respected ta xpa ye r a nd works unde r the principle of ta xes be ing pa id in the country where the busine ss ta kes
pla ce . The re fore , the Compa ny does not enga ge in sa le s or contra cts using ta x ha vens.

In some ca ses, the re ma y be diffe rences in ta x sta nda rds beca use of diffe rences in ta x la ws or customs be tween
ea ch country. Under such conflict, the Compa ny strives to find a n a ppropria te solution unde r the a pplica ble la ws
a nd regula tions.

___

Members shall
1. Understand and comply with relevant laws and regulations in performing tax- related work;
2. Report to the relevant supervisor, and follow his/her instructions if uncertain about local regulations; and
3. Report to the financial officer and the legal officer in the occurrence of tax- related issues,such as investigationsby regulatory

agencies, penalties, or fines.

___

Related Regulations and Detailed Guidance
Eachsubsidiary’sTax Divisionshallcomplywith its internalaccountingcontrol regulationsand guidance.

1) InternalAccountingControlRegulations
2) Guidance on InternalAccountingControl
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Anti–Money Laundering

Money la unde ring is the a ct of ma king illega l money de rived from crimina l or te rrorist a ctivitie s to a ppe a r legitima te .
Governments in ma ny countrie s a round the world ha ve ena cte d a nti– money la unde ring la ws tha t strictly prohibit
a ttempts to ma ke crimina l proce eds a ppe a r legitima te or concea l crimina l procee ds. In line with such me a sures, the
Compa ny complie s with the principle of a nti– money la unde ring, a nd to this end, it ope ra te s a system tha t prevents
its re sources from be ing used for money la unde ring.

___

Members shall
1. Check with the Finance Division and Compliance Division to ensure that the new customer has provided the right

information before dealing with the said customer;
2. Not transact with or make payments to unauthorized entities, including individuals, companies, and organizations (the

same applies hereinafter); 
3. Not engage with entities whose transactions are restricted by an international organization or a country; and
4. Not make payments in cash for goods or services.
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Intellectual Property Rights

The Compa ny protects its inte llectua l prope rty by de fending a nd complying with the le ga l a nd re gula tory
environment tha t protects inte llectua l prope rty rights (IP rights). IP rights protect the Compa ny’s va lua ble a sse ts,
such a s pa tents, tra dema rks, da ta , copyrights, tra de secre ts, doma in na mes, a nd re la ted rights.

Infringing on IP rights ha rms the Compa ny’s a sse ts a nd poses a threa t to pa tient hea lth a nd sa fe ty. In pa rticula r,
the ma nufa cture a nd distribution of counte rfe it drugs a nd dia gnostic products a re illega l a nd ca n ca use se rious
hea lth proble ms to the public. Thus, the Compa ny ta kes a ll possible mea sures to prevent the distribution of
counte rfe it hea lthca re products.

It exe rcise s its IP rights a ppropria te ly, such a s through its complia nce to a wa ive r tha t a llows the lea st deve loped
countrie s to copy pa tented medicines.

___

Members shall
1. Perform tasks, such as applying and registering IP rights and keeping the information in confidence, to protect the

Company’sintellectualproperty;
2. Report to the relevant officials or Compliance Divisionupon detecting an actual or alleged infringement of the Company’s

IPrights; and
3. Respectthe third parties’IPrights,and exercisecare not to infringethem.
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Corporate Asset Management

Computers, mobile devices, da ta serve rs, ha rdwa re a nd softwa re , vehicles, fa cilitie s, ma chine ry, ra w
ma te ria ls, inventories, inte llectua l property, a nd consuma bles a re a mong the a sse ts of the Compa ny. As
such, a ll of the Members must ma na ge them with ca re a nd use them for legitima te a nd a ppropria te
rea sons.

___

Members shall
1. Not misusethe Company’stangible and intangibleassetsarbitrarily; and
2. Implementand complywith the appropriate safety measuresfor protecting the Company’stangible and intangibleassets.

___

Related Regulations and Detailed Guidance
TheGeneral Affairs Divisionshallestablishregulationsfor asset management.

1) AssetManagement Regulations
2) Corporate VehicleOperation Regulations

12



Confidentiality

The Compa ny’s informa tion on its products, prices, marketing, customers, clinica l tria ls, a nd members is confidentia l a nd
a ppropria tely sa fegua rded. In order to achieve this, it has esta blished a n a ppropria te protection system to prevent
ina ppropria te or una uthorized disclosure of the Compa ny’s a nd third pa rties’ confidentia l a nd proprieta ry informa tion.
When dea ling with corpora te informa tion devices (including desktop a nd la ptop computers, ema ils, a pplica tions, and
da ta ba ses), users should set up complica ted passwords tha t cannot be easily predicted a nd never sha re their
passwords with others. Moreover, a ll Compa ny- rela ted informa tion must not be stored on una uthorized stora ge devices
(including SD cards, USB drives, externa l ha rd drives, Internet servers, and cloud services) a nd must be sa fegua rded from
unauthorized access.

___

Members shall
1. Comply with the prescribed precautions to protect the Company’sconfidential information. Members shall not talk or share such

information in public places, such as airports or restaurants;
2. Report immediatelyto the relevant supervisor,informationsecurityofficer, and ComplianceDivisionupon the discoveryof theft of,

unauthorized disclosure of, unauthorized access, or attempted access to the Company’s confidential information; and
3. Treat information as confidential if its confidentiality is unclear.

___

Related Regulations and Detailed Guidance
TheITDivisionand ComplianceDivisionshallestablishand implementdocumentmanagementregulationsand ITsystemmanagementregulations.

1) DocumentManagementRegulations2) ConfidentialDocumentManagementRegulations3) ITSystemOperationand ManagementGuide
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Insider Trading

It is illega l to tra de Compa ny stocks using inside informa tion (ma te ria l informa tion tha t ha s not bee n disclosed to
the public). Ea ch country’s stock excha nge la ws a nd corpora te policie s strictly prohibit employees from using or
disclosing inside informa tion obta ined in connection with the ir employment.

Regula tions prohibiting tra de through inside informa tion a pply equa lly to the tra ding of Compa ny stocks a nd
tra ding securitie s of othe r compa nies who tra de or ma y potentia lly tra de with the Compa ny. Re ga rdle ss of whe the r
you a re directly involved in the a boveme ntioned tra nsa ctions, the a ct of de live ring inside informa tion to othe r
pa rtie s for tra ding purposes is a lso prohibited. Accordingly, the regula tions on inside r tra ding a pply to the
employee ’s fa milie s, re la tives, a nd friends a s we ll.

___

Members shall
1. Not sell or buy, directly or through a third party, the Company’ssecuritiesfor their own or a third party’s benefit using inside

information; and
2. Not provide inside information to a third party for his/her trading.

___

Related Regulations and Detailed Guidance 
The Investor Relations Division shall establish corporate disclosure management regulations and related guidance. 

1) Corporate Disclosure Management Regulations
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Anti-Corruption

The Compa ny complie s with a nti- corruption a nd a nti- bribe ry la ws a round the world by esta blishing a nd ope ra ting
e fficient systems a ga inst such. More ove r, it a lso dema nds its ove rsea s subsidia rie s a nd pa rtne rs to ope ra te
identica l systems. In line with this, members must not exe rt influence on public officia ls, hea lthca re professiona ls, or
customers or provide money or bene fits to ga in a n unfa ir a dva nta ge .

___

Members shall
1. Understandand complywith the Company’santi- corruptionregulations;
2. Report to the ComplianceDivisionany actual or suspectedviolationsof the Company’santi- corruptionregulations; and
3. Report to the Compliance Division any actual or suspected violations of the Company’s anti - corruption regulations

committedby a third party that does businesswith the Company.

___

Related Regulations and Detailed Guidance
The Compliance Divisionshall establish and implement anti- corruption regulations and third- party due diligence regulations. The
ComplianceDivisionof each subsidiaryshallestablishdetailed guidance pursuantto local lawsand regulations.

1) Global Anti- CorruptionCompliancePolicy
2) Third- PartyProceduresand Guidance
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Fair Practices

The Compa ny does not collude with compe titors on ma tte rs tha t ma y compromise fa ir compe tition, such a s price s
a nd sa le s conditions. More ove r, it dea ls fa irly with its customers, supplie rs, compe titors, a nd othe r third pa rtie s. It
complie s with e a ch country’s policie s, la ws, a nd regula tions re la ted to fa ir tra de a nd monopoly, a s re gula tions on
distribution contra cts, reba te s, customer discounts, pa tents, copyrights a nd tra de ma rks, re strictions on rese lle r’s
business loca tions, a nd pricing diffe r from country to country.

___

Members shall
1. Not consultwithcompetitorsin advance on product pricesor salesconditions;
2. Not unfairlylimitthe partners’transactionsor excludecompetitorsfrom the market;
3. Not colludewithcompetitorson arbitrarilyallocatingmarketsor customersto each other; and
4. Not reject customersor suppliersin collusionwithother companies.
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Privacy

The Compa ny complie s with a ll a pplica ble pe rsona l informa tion protection la ws to sa fegua rd the pe rsona l
informa tion it processes, such a s pa tient informa tion, hea lthca re professiona l informa tion,
pha rma covigila nce informa tion, business pa rtne r informa tion, a nd employee informa tion. To this end, it
designa te s a n informa tion security office r a nd esta blishes a ppropria te persona l informa tion ma na gement
procedures unde r loca l priva cy la ws.

___

Members shall
1. Understandand complywith the Company’sprivacyregulations; and
2. Report to the relevant supervisor and Compliance Division if there is an unreasonable collection, storage, or leakage of
personalinformation,whetheractual or alleged.

___

Related Regulations and Detailed Guidance
The Compliance Divisionand IT Divisionshall establish and operate privacy regulations. Moreover, the counterpart divisionsof each
subsidiaryshallprepare detailed guidance pursuantto local lawsand regulations.

1) InternalControlPlanfor PersonalInformation
2) PrivacyInfringementResponseManual
3)(Europe)Data ProtectionPolicy
4) (Europe)Data BreachManagement Policy
5) (Europe)Data Retentionand ErasurePolicy
6) (Europe)Data SubjectRequestPolicy
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Communication with Media

Companiesmust provide a ppropria te a nd a ccura te informa tion to media sources, a na lysts, a nd the genera l public. Providing
such informa tion is crucia l to investors a nd ca n increa se the third pa rtie s’ trust in the Compa ny. There fore , informa tion
disclosed by the Compa ny through press re lea ses, presenta tions, a nd ma ny other pla tforms highlighting predictions a bout the
Compa ny a nd its products must a lwa ys be a ccura te a nd fa ctua l. In a ddition, the Compa ny is obliged to ha ve a division
dedica ted to communica tion with media sources, a na lysts, a nd the genera l public. Thus, the Members a re not to directly
a nswer Compa ny- re la ted a nd business- re la ted questions from media sources, a na lysts, a nd the genera l public without the
Compa ny’s a pprova l.

The Compa ny respects the right of its Members to the ir own persona l socia l media pla tforms. Neverthe less, when using socia l
media , the Members must be fa milia r with a nd comply with re leva nt la ws, regula tions, a nd Compa ny policies. For exa mple , a
Member is not a llowed to post informa tion a bout the Compa ny’s products or Compa ny- sponsored or Compa ny- hosted
events on his/he r socia l media without the Compa ny’s prior a pprova l.
___

Members shall
4. Forwardto thepress- relateddivisionallrelatedinquiries,whicharemadeby themedia

or an investor not invited to an event or activity hosted or sponsored by the Company;
5. Use social media carefully with common sense by consideringthe potential

consequences of disclosing company- related information;
6. Statethat theiropinionispersonaland maynot representthe Company’spositionon

the matterif it differsfromthe Company’sofficialposition,regardlessof whetherit was
shared through external communication authorized by the Company; and

7. Havealltheirmarketingactivities,whichare donethroughsocialmediaand sponsored
by the Company,reviewedby the ComplianceDivisionto ensurecompliancewith
relevant laws and guidelines. 

1. Not communicatewith the generalpublic,analysts,or
media representativesconcerningthe Companyunless
explicitly permitted under the Company’s external
communicationspolicy;

2. Contactthe press- relateddivisionwhenseekingadvice
on posting Company informationthrough any public
communication platform or participating in media
interviews,events,or forums.

3. Contactthe IRDivisionto get advicebeforeparticipating
inan eventor forumwherean analystparticipates;
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Contribution to the Local and International Community

The Compa ny strives to improve loca l/ inte rna tiona l socie ty a nd public hea lth through its medicines. Moreove r, it
unde rta kes specia l e fforts to provide a fforda ble a nd sa fe me dicines to pa tients who a re not sufficiently provide d
with medica l se rvices in va rious regions.

___

Members shall
1. Exercise due care not to infringe on the interests of the local and international community while performing their business;

and
2. Report to the relevant supervisor if the Company’s business has or may have infringed on the roles of a local or

internationalcommunity.
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2. Customer Relationship

The Compa ny a lwa ys a cts honestly a nd e thica lly in its tra nsa ctions with hea lthca re professiona ls, pa tients, consumers, hea lthca re
orga niza tions, a nd pa tient orga niza tions. As pa rt of its e fforts to improve its re la tionship with a ll customers, the Compa ny cha mpions
be ing honest, fa ir, e thica l, a nd responsible , beyond complia nce with a pplica ble la ws.

The Compa ny is re sponsible for providing the highest qua lity products a nd services to ensure the trust of its customers. Through this
trust, the Compa ny promotes the hea lth a nd welfa re of people worldwide by fa cilita ting grea te r a ccess to medicines a nd va ccines.

The Compa ny a nd its Members must a ct a s follows in line with the Compa ny’s re sponsibility for those who use or need the Compa ny’s
products:

- Establishand adhere to product quality assurancemeasures;
- Strictlycomplywithstandards whenprovidingentertainment,hospitality,or gifts to customers,governmentofficials,or partners;
- Complywith the relevant lawsand regulations,internationalstandards,and regulationsof global/national pharmaceuticalorganizations

when conducting researchwith or providingservicesto healthcare professionals,and record suchactivitiesappropriately;
- Refuseto exert undue influencein their relationshipwith any patient organization;
- Strictlyobserveethical standards required for clinicalresearch; and
- Establishand complywith the processfor developing and reviewingpromotionalor non- promotionalmaterials.
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Product Quality Assurance

All of the Compa ny’s products must me e t loca l la ws, regula tions, a nd inte rna tiona lly recognized sta nda rds. Likewise ,
a ll of its business pa rtne rs must ma inta in qua lity sta nda rds. Ma inta ining a high product qua lity leve l is a crucia l
fa ctor in improving pa tient sa fe ty a nd he a lth a nd is one of the core va lues pursue d by the Compa ny. Accordingly,
the Compa ny must e sta blish qua lity sta nda rds a nd proce dures tha t mee t loca l la ws a nd inte rna tiona l sta nda rds
a nd monitor whe the r the Compa ny’s pa rtne rs comply with the equiva lent sta nda rds.

___

Members shall
1. Ensurethat the Company’sproducts and servicesmaintainhigh safety and qualitystandards;
2. Manage all raw materialsand products purchasedfrom third parties to ensurethat they maintainthe desiredquality level;
3. Manage third parties that supplyproducts and serviceson behalf of the Companyto ensurethat quality isunimpaired;
4. Report to the relevant supervisor promptly if the quality of products and services decreases or is expected to decrease;

and
5. Be familiarwithand adhere to the drug safety surveillancesystemand adverseevent reporting process.
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Gifts and Entertainment

As the Compa ny conducts business in ma ny countrie s a round the world, it re spects ea ch re gion’s socia l a nd
cultura l pra ctice s. Va rious business pa rtne rs, such a s supplie rs a nd business pa rtne rs in ea ch region, a re e ssentia l
to its successful ma rke t entry. The Compa ny ma y give or rece ive gifts, hospita lity, or ente rta inment a t a le gitima te
leve l to ma inta in a good re la tionship with ea ch sta keholde r.

However, such conduct must not viola te this Code of Conduct or a ny loca l la ws. In pa rticula r, no gift or
ente rta inment should be provide d to he a lthca re professiona ls or gove rnment officia ls, except for food a nd
beve ra ges to a n extent pe rmitted unde r loca l la ws. The Compa ny ha s cle a r guide lines for ea ch country with which
a ll Members must be fa milia r.

___

Members shall
1. Not provide gifts to healthcareprofessionals,patients,patient organizations,or related publicofficials,and consultwith the

ComplianceDivisionon any questionsabout givinggifts or meals; and
2. Complywith the standards specifiedunder local lawsand guidelineswhenprovidinghospitalityin relationto service

contracts or eventsheld or sponsoredby the Company.

___

Related Regulations and Detailed Guidance
The Company’sComplianceDivisionshallestablishgood marketingpractices. Furthermore,the ComplianceDivisionof each subsidiaryshall
establishdetailed guidelinesunder local laws,regulations,and the pharmaceuticalorganizations’regulations.

1) Global Policyfor Good MarketingPractices
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Healthcare Professionals

The Compa ny inte ra cts with hea lthca re professiona ls in va rious countrie s worldwide in seve ra l wa ys, including
medica l informa tion excha nge , promotiona l a ctivitie s, re sea rch, e duca tiona l a ctivitie s, a nd va rious se rvice
tra nsa ctions.

Furthe rmore , the Compa ny is a lwa ys committed to using tra nspa rent, nonmislea ding, a nd ve rified da ta ba se d on
scientifica lly proven e vidence in its promotion a nd ma rke ting to he a lthca re professiona ls. To this end, it complie s
with the re leva nt la ws a nd re gula tory sta nda rds promulga ted by na tiona l a nd inte rna tiona lly recognize d
orga niza tions.

___

Members shall
1. Be familiar with and comply with local and Company marketing regulations, and check them with the Compliance Division

before engaging in marketingactivities,as lawsand regulationsmay vary by country;
2. Respect the expertise and independence of healthcare professionals during collaboration and support, and refrain from

exerting undue influence; and
3. Recordaccuratelyand disclosetransparentlyall activitiesinvolvinghealthcareprofessionals.

___

Related Regulations and Detailed Guidance
The Company’sComplianceDivisionshallestablishgood marketingpractices. In addition, the ComplianceDivisionof each subsidiaryshall
establishdetailed guidelinesunder local laws,regulations,and the pharmaceuticalorganizations’regulations.

1) Global Policyfor Good MarketingPractices
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Patient Organizations

Collaborating with pa tient orga niza tions or pa tients is e ssentia l to a chieving the Compa ny’s goa l of deve loping
new trea tments a nd medicines. The Compa ny must strive to a ddress the ne eds of its core customer, the pa tient, a s
we ll a s comply with ea ch country’s la ws a nd regula tions, a nd inte rna tiona l sta nda rds when coope ra ting with
pa tient orga niza tions. All re la tions with pa tients a re ma na ge d by regula tory a gencie s in ea ch country, which ha s
va rious, complex, a nd continuously evolving requirements tha t should be noted.

The Compa ny respe cts the inde pe ndence of pa tient orga niza tions a nd does not a tte mpt to exe rt undue influence .
The re fore , it is prohibited from providing e xclusive support for a pa rticula r pa tient orga niza tion tha t ma y mislea d
outside rs. All supportive a ctivitie s should be recorded tra nspa rently a nd with clea r intent.

___

Members shall
1. Be familiar with and comply with the Company’s and local marketing regulations, and consult with the Compliance Division

before engaging in marketingactivities,as lawsand regulationsmay vary by country; and
2. Respect the independence of patient organizations when providing support or facilitating collaboration, and protect such
independencefrom being compromised.

___

Related Regulations and Detailed Guidance
The Company’sComplianceDivisionshall establishgood marketing practices. Moreover, the ComplianceDivisionof each subsidiaryshall
establishdetailed guidelinesunder local laws,regulations,and the pharmaceuticalorganizations’regulations.

1) Global Policyfor Good MarketingPractices
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Clinical Study and Research

Clinicalstudies, research, and development are essentia l activities in developing drugs and medical services. The Company requires a
high standard of research ethics for a ll research conducted worldwide to preserve the safety of patients and applicants participa ting in
clinica l tria ls. Clinica l and research projects led or sponsored by the Company comply with local laws and regula tions and internationally
recognized research ethics codes and/or guidelines. Accordingly, a ll research is designed and conducted under internationally
accepted research ethics standards. Moreover, externa l research organiza tions conducting research for or on beha lf of the Company
must a lso adhere to the same research ethics level.

The Company continuously seeks ways to reduce and replace animal testing as a policy. It a ims for a research method that can minimize
the pain of animals when animal testing is inevitable.

___

Members shall
1. Prioritizeparticipantsafetyto preventunnecessaryriskduringclinicaltrials;
2. Ensure the participants’ full understanding of the risks, nature, and purpose of the clinical trials before they decide to

participateinclinicaltrials; and
3. Complywiththeresearchethicsthatare inlinewiththeprotocolandproceduresthatmeetinternationalstandardsforconductingclinicaltrials.

___

Related Regulations and Detailed Guidance
TheCompany’sComplianceDivisionshallestablishgood marketingpractices. Furthermore,the ComplianceDivisionof each subsidiaryshallestablishdetailed
guidelinesunderlocallaws,regulations,and thepharmaceuticalorganizations’regulations.
Meanwhile,theMedicalDivisionof eachsubsidiaryshallobservetheGoodMarketingPracticesand itsdetailedguidelinesinperformingitsduties.

1) GlobalPolicyforGoodMarketingPractices
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Promotional Material and Scientific Information

The Company can develop and disseminate promotiona l materia ls or medical information so that hea lthcare professionals and
healthcare organiza tions can have confidence in prescribing and recommending product use. Moreover, the content of each materia l
must conta in updated medical information so tha t healthcare professionals can effectively use the Company’s products and optimize
patient care. The Company must establish an appropria te verifica tion procedure for a ll kinds of data and promotiona l materia ls
provided to external parties and establish a system that only discloses the materia ls tha t have passed these procedures.

Stricter caution is required for nonprescription drugs, as they are promoted to both patients and the genera l public. In particular, a ll
promotiona l materia ls for nonprescription drugs must be produced in compliance with local laws and guidelines of the relevant
advertising review committee to safeguard patients’health and public trust. Promotional materia ls tha t have not been approved by the
Compliance Division must not be distributed to pharmacies, pa tients, or the genera l public.

___

Members shall
1. Notpromoteunapprovedproducts;
2. Practicecaution when providingnon- promotionalscientificinformation,regardlessif it has no promotionalpurposes,for a product before its

approvalforuse,andensurethatsuchinformationisbasedonappropriatescientificevidenceand isnotmisleading; and
3. Ensurethat all promotionalmaterialsand data are up- to- date, accurate,and scientificallybased and that they are prepared and utilized

undertherelevantlawsand industrystandards.

___

Related Regulations and Detailed Guidance
The Company’sComplianceDivisionshallestablishgood marketingpractices. Moreover,the ComplianceDivisionof each subsidiaryshallestablishdetailed
guidelinesunderlocallaws,regulations,and pharmaceuticalorganizations’regulations.TheComplianceDivision,MedicalDivision,and MarketingDivisionof each
subsidiaryshallobserveGoodMarketingPracticesand itsdetailedguidelineswhenperformingtheirduties.

1) GlobalPolicyforGoodMarketingPractices
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3. Employee Relationship
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The Compa ny respects the dignity a nd va lues of individua l Members, gives fa ir trea tment in pe rsonne l a nd
we lfa re ma tte rs, a nd provides equa l opportunities to a ll job a pplica nts.

Compensa tion for employees should a lwa ys be fa ir, a nd opportunitie s for employment, deve lopment, a nd tra ining
should be provided equa lly. This is in line with the Compa ny’s commitment to crea ting a nd ma inta ining a sa fe a nd
clea n work environment for its members’ ha ppiness a nd well- be ing. The Compa ny is a lso striving to crea te a
hea lthy work environment tha t supports its members’ hea lth a nd welfa re a nd fulfills mutua l re spect, inclusion, a nd
responsibility. Furthe rmore , the Compa ny endea vors to crea te a culture in which Members ca n free ly ra ise
compla ints or suggest improvements. It a lso se lects competent lea ders through va rious verifica tion methods a nd
continuously monitors a nd eva lua te s the ir a ctions to ensure they a re fa ir a nd e thica l.

La stly, the Compa ny does not tole ra te workpla ce ha ra ssment or bullying a nd is not tole ra nt of a ny individua l
be ing subjected to othe rs’misbeha vior.



Guaranteed Equal Opportunity

All Members ha ve the right to equa l opportunitie s ba se d on the ir a bilitie s a nd a chie vements a nd ha ve the right to
ha ve the ir work pe rforma nce eva lua te d fa irly. The Compa ny does not discrimina te a ga inst its me mbers ba sed on
ra ce , na tiona lity, e thnicity, re ligion, gende r, blood tie s, politica l orienta tion, ma rita l sta tus, pregna ncy, a nd disa bility
in its pe rsonne l policie s, such a s those conce rning employment, promotion, compensa tion, a nd resea rch
opportunitie s. It should monitor a nd provide regula r tra ining to ensure tha t the Members comply with these policie s
a nd ta ke improvement mea sures if necessa ry.

___

Members shall
1. Be entitled to a fair evaluation, but they must accept the results of a fair evaluation by acknowledging that fair

employmentmeansequal opportunity;
2. Make decisions based on the need for work and the expertise and competencies of applicants and employees without

discriminationand performanceevaluation; and
3. Report to the ComplianceDivisionany actual or suspectedformsof discrimination.

___

Related Regulations and Detailed Guidance
TheHumanResources(HR)Divisionof each subsidiarymusthave employmentrulesthat are in accordance with local laws.

1) PersonnelPolicy
2) EmploymentRules
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Work Environment

The Compa ny is committed to crea ting a conducive working environment for a ll Members to pe rform the ir ta sks in a
hea lthy a nd sa fe ma nner. In pa rticula r, child la bor, illega l dispa tch work, workpla ce a buse , a nd forced la bor a re
strictly prohibited, whe the r in the Compa ny or in a ny of its third- pa rty business pa rtne rs. To this end, the Compa ny
complie s with la ws a nd sta nda rd proce dures re la ted to he a lth, security, sa fe ty, a nd environmenta l protection. It
require s a ll its supplie rs a nd business pa rtne rs to ma inta in the sa me sta nda rds.

___

Members shall
1. Be familiar with and comply with policies and procedures related to the work environment, such as those concerning

employment,safety,health,and security;
2. Tryto identifyand manage risksinvolvedin their work; and
3. Report promptly to the relevant supervisor of any accident, violation of regulations, and problem that may cause safety

hazards.

___

Related Regulations and Detailed Guidance
TheGeneral AffairsDivisionof each subsidiaryshallestablishemploymentrulesand welfare policy.

1) EmploymentRules
2) Labor Management CouncilRelations
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Conflict of Interest

Members ma y expe rience a conflict be tween the ir inte re sts a nd the Compa ny’s, where one pa rty ga ins
a dva nta ges while the othe r disa dva nta ges. In pa rticula r, if pe rsona l ga ins or bene fits were to impa ct the Compa ny
or tea m’s soundness, such ma y a lso a dve rse ly a ffect the Compa ny investors’ mindse t a nd ultima te ly customers
(pa tients a nd consumers) in the ir decision- ma king.

Sometimes, the Compa ny or its a ffilia te s ma y ha ve a conflict of inte re st with a third pa rty, such a s a gove rnment
a gency, medica l orga niza tion, or insura nce compa ny. Inte rorga niza tiona l conflicts of inte re st must be a ddresse d
a fte r discussing these with the Complia nce Division, a s the ir ve ry existence ma y put the Compa ny a t risk.

___

Members shall
1. Make decisions in the Company’s best interest when performing work if there is a concern of a conflict of interest,

provided that such decisions do not jeopardize the important interest, such as safety or health, of the stakeholders or
Members;

2. Make decisions transparently and openly in cases where a conflict of interest is likely to arise, and check with the team
head, HRDivision,or ComplianceDivisionif uncertainwhethera conflictof interestexists; and

3. Avoid a situation where a conflict of interest may exist with a third party, such as a colleague, investor, or customer, and
report to the relevantsupervisorif it isdifficultto avoid.
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Anti-Harassment

The Compa ny neve r tole ra te s a ny kind of threa tening, hostile , offensive , or unde sira ble sexua l trea tment to its
Members, whe the r physica l, ve rba l, or emotiona l. Such a buse not only hurts the victims’dignity but a lso destroys the
Compa ny’s hea lthy orga niza tiona l culture . The Compa ny continuously conducts tra ining a nd monitoring to ensure
tha t no one becomes a victim of a ny type of ha ra ssment in the workpla ce .

___

Members shall
1. Refrain from physical or verbal expressions that may threaten or offend others, and be aware of conduct that is

consideredharassment,bullying,or violence,whichare strictlyprohibited; and
2. Refrainfrom engaging in any sexualviolence,harassment,or remark,regardlessof whether the subject thereof expressed

his/herdiscomfort.

___

Related Regulations and Detailed Guidance
The HR Divisionof each subsidiarymust have detailed guidelinesunder local laws and regulationsand must comply with this Code of
Conductand the detailed guidelinesabove.
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4. Compliance
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Biopharmaceutical is a strictly regula ted industry, a nd complia nce with lega l regula tions a nd requirements is a
critica l fa ctor in the Compa ny’s susta ina bility. The Compa ny ha s a Chief Complia nce Office r (CCO) a nd a n
independent Complia nce Division dedica ted to the highest leve l of e thica l ma na gement. The CCO is responsible
for a ssisting the Compa ny in complying with lega l a nd regula tory requirements. When a n incident a rise s, the CCO
investiga te s a nd reports it to the CEO a nd boa rd of directors.

The orga niza tion a nd job a lloca tion for complia nce should be designed to ensure the complia nce ta sks’e fficiency,
the complia nce office rs’ independence , a nd the uninte rrupted implementa tion of the Compa ny’s ove ra ll
complia nce system.



Development of Compliance Program

The Compa ny’s complia nce progra m must be designe d to ensure tha t its ove ra ll business complie s with sta tutory
sta nda rds a nd conducted e thica lly. More ove r, the CCO genera lly ove rsees the Compa ny’s complia nce progra m,
including monitoring a nd se lf- inspection progra ms re la ted to lega l a nd regula tory obliga tions, a nd regula rly
reports the complia nce sta tus to the CEO a nd boa rd of directors.

All subsidia rie s of the Compa ny should ha ve a loca l complia nce office r (LCO) directly reporting to the subsidia ry’s
hea d ma na gement. The loca l complia nce office r identifie s the subsidia ry’s lega l risks, e sta blishes a nd a me nds the
subsidia ry’s regula tions, provides complia nce tra ining, monitors complia nce , a nd reports to the Group CCO
regula rly.

Complia nce tra ining is a vita l compone nt of the complia nce progra m. All Me mbers must pa rticipa te in va rious
complia nce tra ining progra ms conducted regula rly or irregula rly to be fa milia r with the va rious regula tions a pplied
to the Compa ny’s business a ctivitie s.

___

Members shall
1. Be familiarwithand complywith regulationsand proceduresrelated to compliance;
2. Completecompliance- related trainingregularly; and
3. Fullycooperate in compliancemonitoring.

___

Related Regulations and Detailed Guidance 
TheComplianceDivisionshalldevelop and implementa complianceprogram in accordance with thisCode of Conduct.

33



Whistle-blowing

TheCompany is committed to crea ting a transpa rent and ethica l environment in which a ll Members can conduct business
legitimately and report suspected illega l activities. It encourages its Members to report suspected illega l activities by
opera ting a Compliance Hotline, which serves as a reporting channel. Furthermore, it ensures tha t such an active reporting
culture promotes an open and responsible organiza tiona lculture and acts a s a preemptive device aga inst a viola tion.

Accordingly, a ll Members a re expected to ma inta in high standa rds of conduct and be responsible for informing or reporting
any misconduct tha t does not meet these principles. The Company’s subsidia ries may opera te a sepa ra te hotline channel
under loca l laws, if necessa ry.

___

Members shall
Reportto the relevantsupervisorand the ComplianceDivisionif there is an actualor threatenedviolationof compliance- relatedregulationsand
procedures.

<Compliance Division for Reporting>
 Scottie JongHoon Kim, Chief Complia nce Officer: JongHoon.Kim2@celltrionhc.com
 Anonymous Report: hotline@celltrionhc.com
 Complia nce Review Request: cp@celltrionhc.com

___

Related Regulations and Detailed Guidance 
The Compliance Division shallestablish Hotline Regulations and the Whistle- blowing Policy.
Each subsidiary’s Compliance Division must establish detailed guidelines under locallaws.

1) Hotline Operation Regulations 2) (Europe) Whistle- blowing Policy

34

mailto:JongHoon.Kim2@celltrionhc.com
mailto:hotline@celltrionhc.com
mailto:cp@celltrionhc.com


Processing Principle

The Compa ny ensures tha t its Members a re not uncomforta ble or a fra id of informing or reporting under its complia nce
progra m. It gives top priority to the whistle- blower’s confidentia lity, a nd in a ll ca ses, it takes a ll possible mea sures to
protect the whistle- blower’s identity. A whistle- blower ca n ma ke an a nonymous report using the complia nce hotline
channel to cover up his/her identity.

The Compa ny investiga tes a report through its independent Complia nce Division, which reports the investiga tion results to
the CEO and, if necessa ry, refers it to the Company’s disciplina ry committee.

Wha tever the fina l processing result is, the Compa ny strictly prohibits reta lia tion of a ny kind, including dismissa l, demotion,
suspension, ha ra ssment, a nd threa ts a ga inst the initia l whistle- blower, unless the report is injuriously fa lse or supported
with fa lse evidence. Thus, the Compa ny is obliged to take a ppropria te measures if a ny of the Members reta lia te a ga inst
the whistle- blower.

___
Members shall

1. Rememberthat localcomplianceofficersdealwithactualor suspectedcomplianceviolationsstrictlyunderthe zero-
toleranceprinciple.

2. Contactthe ComplianceDivisionor HRDivisionto ensurethat the Companytakesappropriateactionif the whistle-
blowerisbelievedto havebeenretaliated.

___
Related Regulations and Detailed Guidance
Eachsubsidiary’sComplianceDivisionand the disciplinarycommitteemustadhereto thisCodeof Conductand detailedguidelines.

1) HotlineOperationRegulations 2) DisciplinaryRegulation
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CELLTRION HEALTHCARE CO, LTD.

This is the  curre nt ve rsion of the  Ce lltrion He a lthca re  Cod e  of Cond uct, up d a te d  in 2021, a nd  it sup e rse d e s a ll p re vious ve rsions.

Celltrion Healthcare
CODE OF CONDUCT
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