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Dear colleagues,

Followingthe lunch of Remsima, the world% first biosimiar monoclonal antbody, Celtrion Healthcare has been undergoing a spurt in growth,
distrbuting globally our various pharmaceutical products, ncluding biosimiars,new biologics, synthetic drugs,and diagnostic devices.

I s now more important than ever for us to live up to the confidence placed upon us by our global business partners, government agencis,
healthcare professionak, and patients around the world by conducting our business most responsibly and in accordance with the strictest ethical
standards.Indeed, so doing i an essentialelement for Celtrion Healthcare to becoming a kader in the globalbiopharmaceuticalbusiness.

t s aganst this backdrop that we have renewed our Codes of Conduct ths year to reaffim our commiment to conducting our busness
responsibly. The Code of Conduct establshes the standards for appropriate conduct that all Members of the Company must comply with.

The Code of Conduct serves as a guide. I sets forth what should and should not be done whie carrying out our business in the glbalarena so
that the Members of the Company can turn to it for reference under various business situations.

Good- fath observance of the Code of Conduct by everyone at Celtrion Healthcare wil further solidify the publc’ confidence i us, which wil in
turn, allow us to grow sustainably into the future and place Celtrion Healthcare at the forefront among globalbiopharmaceuticalbusinesses.

Itake great pride in that all of the Members of the Company are fathfuly undertaking ther tasks with the fim commitment that each and every
one of you 8 phyng a rok in promoting peoplk’ health around the world. This Code of Conduct wil enable our rokes to be more rewarding and
successful Iaskallof you to familarize yourseIf with the contents of this Code of Conduct and observe themat all times.

As always,lappreciate the great work the Members of the Company are doing to ensure Celtrion Healthcares continued success. And as always,

you can count on us to deliver you any support you may need.

HyoungKi Kim
CEO and Vice-Chairman




Foreword

The Company pursues sustainable growth by preventing potential incidents that may negatively impact its
role as a healthcare company. It recognizes that establshing a transparent and ethical culture s essential
to attam this objective. Accordingly, the Company has establshed this Code of Conduct to set the
standards for right behavior and value judgment, with which all Members must comply.

This Code of Conduct is the most fundamentalregulation for pursuing the Company? vision and values, as
outlned mn s ethics charter. Therefore, it sets the basic require ments for every members’ conduct within the
Company and serves as the basis for the Company’s other regulations, procedures, and guidelnes, which
will de fine further require ments in your foreseeable behavior.

This Code of Conduct applies to all Members, as wellas the Companys overseas offices and subsidiaries.
Therefore, all Members are encouraged to famiiarze themselves with this document through the

Companys compliance tramning.
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Charter

1.

Corporate Integrity

The Company strives to maximize the profit for its shareholders. To this end, it intends to establish an industry- leading
ethical management system by transparently disclosing mformation on its operation and performance and protecting is
assets and resources. The Company recognizes that only through transparent and ethical management can sustamnabilty
and stable growth be ensured. Therefore, it takes every measure to integrate ethics n allof its operations.

Commitment to Customers

The Company always acts honestly and ethicaly when interacting with healthcare professionals, patients, consumers,
healthcare organtzations, and patient organizations. It also seeks to provide the highest product quality and service, giving
the top levelof trust to every product consumer around the world.

Commitment to Members

The Company respects each Member’s dignty and values, gives far treatment when handling personnel and welfare
matters, and provides equal opportunties to all job applcants. h addiion, t does not tolrate any kind of workplace
harassment or bullying.

Compliance

The Company has a Chief Complance Officer (CCO) and an independent Complance Division dedicated to the highest
level of ethical management. The CCO i responsble for assisting the Company in complying with the legaland regultory
requirements necessary to conduct business. When an incident arises, the CCO mvestigates and reports any updates to
the CEO and board of directors.




1. Corporate Integrity

Followingits commitment to being honest in all transactions with its stakeholders, the Company and its

Members must act according to the following to protect their shared interests.

Prepare for potential risksby runninga dedicated internalcontrol organizationthat identifiesand respondsto the Company’sfinancialand
nonfinancialrisks

Abide by relevantlaws and regulationsin operating Companygovernance soundlyand stably;

Maintain accurate and complete accounting books and records,and effectively operate an internalcontrol systemfor financialreporting;
Adhere to local tax standards;

Complywith anti- moneylaunderinglaws and regulationsto prevent illegalfunds from flowingin or out of the Company,

Protect patents, trademarks,and other formsof intellectualproperty;

Establishand complywith corporate asset protection measures

Protect confidentialinformation suchas the Company’strade secrets

Keep insideinformationfrom being externallydisclosedor used as the basisfor unethicaltransactions

Buildprotective systemsto complywith domesticand foreign anti- corruptionlaws,includingthe ForeignCorrupt PracticesAct (FCPA)
Refrainfrom colludingwith competitorson matters that affect fair competition,suchas pricingand salesconditions

Safeguard personalinformation,ncludinghealth- related information

Followthe relevant processeswhen disclosinginformationto the pressand use socialmedia responsibly and

Fulfilthe Company’sobligation to contribute to the local and internationalcommunityby utilizingthe Company’sexpertise.
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Internal Control System

The Company operates a dedicated internal control organization to identify financial and nonfinancial risk factors
in its overall busmess, thereby preventing potential incidents and responding to them effectively under relevant
laws and regulations. Moreover, the system serves as the basis for risk management and system monitoring to

check key issues periodically.

Members shall

1. Acknowledgebusiness related risksand complywith riskmanagementprinciples
2. ldentifyand manage risksactivelyand positively and
3. Reportto the relevantsupervisorif the consequencesare unpredictable when managing risks

Related Regulations and Detailed Guidance

The Company’sinternal Control Divisionrmust set up detailed regulationsfor “worldwideinternal control” The Internal Control DivisionAudit
Divisionand ComplianceDivisionof each subsidiarymust establishtheir internal control regulations,audit regulations/ Audit Committee
regulationsand complianceregulationsunder local laws

1) ComplianceGuidelines

2) Audit CommitteeRegulations

3) InternalAccountingControlRegulations

4) Guidance on InternalAccountingControl




Record Keeping

The Company keeps accounting records accurately and transparently to protect its investors and maintain their trust. It
discloses accurate financialand nonfinancial nformation to multiple supervisory authorities and the generalpublic.

Furthermore, the Company complies with the relevant laws, internal accounting guidance, and external fnancial and
nonfinancial reporting standards. It establishes and operates a system to provide appropriate information to its stakeholders,
such as investors, auditors, regulators, and government agencies, on time.

Members shall

1. Ensurethat all data, informationand recordsthat are to be created or managed are truthfuland fair. Suchdata include the Company’sregularand
irregular financial reports, research and development data, personal travel and expense claims, and emails; and
2. Refrain from making false or misleading claims for expenses, business records, or reports.

Related Regulations and Detailed Guidance

Eachsubsidiary’\ccountingDivisiorshallestablishits internalaccountingcontrol regulationsand guidance on internalaccountingcontrolunder local laws
1) InternalAccountingControlRegulations
2) Guidance on InternalAccountingControl
3) AccountingRegulations
4) AccountsReceivableManagement Regulations
5) Budget AdministratiorRegulations




Tax Compliance

The Company complies with the tax laws and requirements in all countries where it operates. It seeks to be a fair
and respected taxpayer and works under the principle oftaxes being paid in the country where the business takes

place. Therefore, the Company does not engage in sales or contracts using tax havens.

In some cases, there may be differences in tax standards because of differences in tax laws or customs between

each country. Under such conflict, the Company strives to find an appropriate solution under the applicable laws

and regulations.

Members shall

1. Understand and comply with relevant laws and regulations in performingta&lated work;
2. Report to the relevant supervisor, and follow his/her instructions if uncertain about local regulations; and

3. Report to the financial officer and the legal officer in the occurrence of tax- related issues,such as investigationsby regulatory
agencies, penalties, or fines.

Related Regulations and Detailed Guidance

Eachsubsidiary’dax Divisiorshallcomplywithits internalaccounting control regulationsand guidance.
1) InternalAccountingControl Regulations
2) Guidance on InternalAccountingControl




Anti - Money Laundering

Money laundering is the act of making illegal money derived from criminal or terrorist activities to appear legitimate.
Governments in many countriecs around the world have enacted anti- money laundering laws that strictly prohibit
attempts to make criminal proceeds appear legitimate or conceal criminal proceeds. In line with such measures, the

Company complies with the principle of anti- money laundering, and to this end, it operates a system that prevents

its resources from being used for money laundering.

Members shall
1. Check with the Finance Division and Compliance Division to ensure that the new customer has provided the right
information before dealing with the said customer;

2. Not transact with or make payments to unauthorized entities, including individuals, companies, and organizations (the
same applies hereinafter);

3. Not engage with entities whose transactions are restricted by an international organization or a country; and

4. Not make payments in cash for goods or services.




Intellectual Property Rights

The Company protects its intellectual property by defending and complying with the legal and regulatory
environment that protects ntellectual property rights (IP rights). IP rights protect the Company’s valuable assets,

such as patents, trademarks, data, copyrights, trade secrets,domain names, and related rights.

Infrnging on IP rights harms the Company’s assets and poses a threat to patient health and safety. n particular,
the manufacture and distrbution of counterfeit drugs and diagnostic products are ilegal and can cause serious
health problems to the public. Thus, the Company takes all possible measures to prevent the distrbution of

counterfeit healthcare products.

It exercises its IP rights appropriately, such as through its compliance to a waiver that allows the least developed

countries to copy patented medicines.

Members shall
1. Perform tasks, such as applying and registering IP rights and keeping the information in confidence, to protect the
Company’sintellectualproperty;
2. Report to the relevant officials or Compliance Divisionupon detecting an actual or alleged infringement of the Company’s
IPrights and
3. Respectthe third parties’IPrights,and exercisecare not to infringethem.




Corporate Asset Management

Computers, mobile devices, data servers, hardware and software, vehicles, facilitics, machinery, raw
materials, mventories, intellectual property, and consumables are among the assets of the Company. As

such, all of the Members must manage them with care and use them for legitimate and appropriate
reasons.

Members shall

1. Not misusethe Company’stangible and intangibleassetsarbitrarily, and
2. Implementand complywith the appropriate safety measuresfor protecting the Company’sangible and intangibleassets

Related Regulations and Detailed Guidance

The General Affairs Divisionshall establishregulationsfor asset management
1) AssetManagement Regulations
2) Corporate VehicleOperation Regulations




Confidentiality

The Company’s information on its products, prices, marketing, customers, clnical trials, and members is confidential and
appropriately safeguarded. In order to achieve this, t has establshed an appropriate protection system to prevent
mappropriate or unauthorized disclosure of the Companys and third parties’ confidential and proprietary information.
When dealng with corporate mformation devices (including desktop and laptop computers, emails, applications, and
databases), users should set up complicated passwords that cannot be easiy predicted and never share their
passwords with others. Moreover, all Company- related mnformation must not be stored on unauthorized storage devices
(ncluding SD cards, USB drives, external hard drives, Internet servers, and cloud services) and must be safeguarded from

unauthorzed access.

Members shall

1. Complywith the prescribed precautionsto protect the Company’sconfidentialinformation Members shall not talk or share such
information in public places, such as airports or restaurants;

2. Report immediatelyto the relevant supervisorjnformationsecurity officer,and ComplianceDivisionupon the discoveryof theft of,
unauthorized disclosure of, unauthorized access, or attempted access to the Company’s confidential information; and

3. Treat information as confidential if its confidentiality is unclear.

Related Regulations and Detailed Guidance

ThelTDivisioand Complianc®ivisioshalkestablistand implementiocumentmanagementegulationand I Tsystemmanagementegulations
1) DocumentManagementRegulations?) ConfidentiaDocumenflanagementRegulations 3) ITSystenOperationand ManagementGuide




Insider Trading

It is llegal to trade Company stocks using inside information (material information that has not been disclosed to
the public). Each countrys stock exchange laws and corporate policies strictly prohibit employees from using or

disclosing inside mformation obtained in connection with their e mp loyment.

Regulations prohibiting trade through mside nformation apply equally to the trading of Company stocks and
trading securities of other companies who trade or may potentially trade with the Company. Regardless of whether
you are directly mvolved n the abovementioned transactions, the act of deliverng mnside mformation to other
parties for trading purposes is also prohibited. Accordingly, the regulations on insider trading apply to the

employee’s families, relatives, and friends as well

Members shall
1. Not sell or buy, directly or through a third party, the Company’ssecuritiesfor their own or a third party’s benefit using inside
information and
2. Not provide inside information to a third party for his/her trading.

Related Regulations and Detailed Guidance

The Investor Relations Division shall establish corporate disclosure management regulations and related guidance.
1) Corporate Disclosure Management Regulations




Anti-Corruption

The Company complies with anti- corruption and anti- bribery laws around the world by establishing and operating
efficient systems against such. Moreover, it also demands its overseas subsidiaries and partners to operate
identical systems. In line with this, members must not exert mnfluence on public officials, healthcare professionals, or

customers or provide money or benefits to gain an unfair advantage.

Members shall

1. Understandand complywiththe Company’santi- corruptionregulations

2. Reportto the ComplianceDivisiorany actual or suspected violationsof the Company’santi- corruptionregulations and

3. Report to the Compliance Division any actual or suspected violations of the Company’s anti- corruption regulations
committedby a third party that does businesswiththe Company.

Related Regulations and Detailed Guidance

The Compliance Divisionshall establish and implement anti- corruption regulations and third- party due diligence regulations The
ComplianceDivisiorof each subsidiaryshallestablishdetailed guidance pursuantto locallawsand regulations

1) Global Anti CorruptionCompliancePolicy

2) Third- PartyProceduresand Guidance




Fair Practices

The Company does not collude with competitors on matters that may compromise fair competition, such as prices
and sales conditions. Moreover, it deals fairly with its customers, suppliers, competitors, and other third parties. It
complies with each country’s policies, laws, and regulations related to fair trade and monopoly, as regulations on
distribution contracts, rebates, customer discounts, patents, copyrights and trademarks, restrictions on reseller’s

business locations, and pricing differ from country to country.

Members shall

1. Not consultwith competitorsin advance on product pricesor salesconditions

2. Not unfairlylimitthe partners’transactionsor exclude competitorsfrom the market

3. Not collude with competitorson arbitrarilyallocatingmarketsor customersto each other; and
4. Not reject customersor suppliersin collusiorwith other companies




Privacy

The Company complies with allapplicable personal information protection laws to safeguard the personal
mformation it processes, such as patient mnformation, healthcare professional mnformation,
pharmacovigilance information, business partner mformation, and employee mformation. To this end, it
designates an information security officer and establishes appropriate personal mformation management
procedures under local privacy laws.

Members shall
1. Understandand complywiththe Company’sprivacyregulations and
2. Report to the relevant supervisor and Compliance Divisionif there is an unreasonable collection, storage, or leakage of
personalinformationwhetheractual or alleged.

Related Regulations and Detailed Guidance
The Compliance Divisionand IT Divisionshall establish and operate privacy regulations Moreover, the counterpart divisionsof each
subsidiaryshallprepare detailed guidance pursuantto locallawsand regulations

1) InternalControl Planfor Personallnformation

2) PrivacylnfringementResponseManual

3)(Europe)Data ProtectionPolicy

4) (Europe)Data BreachManagement Policy

5) (Europe)Data Retentionand ErasurePolicy

6) (Europe)Data SubjectRequestPolicy




Communication with Media

Companiesmust provide appropriate and accurate information to media sources, analysts, and the general public. Providing
such information is crucial to investors and can increase the third parties’ trust in the Company. Therefore, information
disclosed by the Company through press releases, presentations, and many other platforms highlighting predictions about the
Company and its products must always be accurate and factual I addiion, the Company is obliged to have a division
dedicated to communication with media sources, analysts, and the general public. Thus, the Members are not to directly
answer Company- related and business- related questions from media sources, analysts, and the general public without the
Company’s approval

The Company respects the right of its Members to their own personal social media platforms. Nevertheless, when using social
media, the Members must be familiar with and comply with relevant laws, regulations, and Company policies. For example, a
Member is not allowed to post mformation about the Company’s products or Company- sponsored or Company- hosted
events on his/her social media without the Company’ prior approval.

Members shall

1. Not communicatevith the generalpublic,analystsor 4. Forwardo the press relateddivisioallrelatedinquiriesyhichare madeby the media
media representativesoncerninghe Companyunless or an investor not invited to an event or activity hosted or sponsored by the C
explicitly permitted under the Company’s external 5. Use social media carefully with common sense by consideringthe potential
communicatiopslicy consequences of disclosing compaaigted information;

2. Contactthe press relateddivisionvhenseekingadvice 6. Statethat theiropiniorispersonabnd maynot representhe Company’positioron
on posting Company informationthrough any public the matterif it differsfromthe Company’sfficiapositiomegardles®f whetherit was
communication platform or participating in media shared through external communication authorized by the Company; and
interviewsyentsor forums 7. Havealltheirmarketin@ctivitiesyhichare done throughsociamediaand sponsored

3. Contactthe IRDivisioto get advicebefore participating by the Companyreviewedby the Compliancéivisiorio ensurecompliancewith

inan eventorforumwherean analysparticipates relevant laws and guidelines.




Contribution to the Local and International Community

The Company strives to improve local/international society and public health through its medicines. Moreover, it
undertakes special efforts to provide affordable and safe medicines to patients who are not sufficiently provided

with medical services in various regions.

Members shall
1. Exercisedue care not to infringe on the interests of the local and international community while performing their business
and

2. Report to the relevant supervisor if the Company’s business has or may have infringed on the roles of a local or
internationalcommunity




2. Customer Relationship

The Company always acts honestly and ethically in its transactions with healthcare professionals, patients, consumers, healthcare
organizations, and patient organizations. As part of its efforts to improve its relationship with all customers, the Company champions
being honest, fair, ethical, and responsible, beyond compliance with applicable laws.

The Company is responsible for providing the highest quality products and services to ensure the trust of its customers. Through this
trust, the Company promotes the health and welfare of people worldwide by facilitating greater access to medicines and vaccmes.

The Company and its Members must act as follows in line with the Company’s responsiility for those who use or need the Company’s

products:

Establishand adhere to product quality assurancemeasures

Strictlycomplywith standards when providing entertainment,hospitality or gifts to customersgovernmentofficials,or partners;
Complywiththe relevantlawsand regulations,internationalstandards,and regulationsof global/national pharmaceuticalorganizations
when conducting research with or providing servicesto healthcare professionalsand record suchactivitiesappropriately;

Refuseto exert undue influencein their relationshipwith any patient organization

Strictlyobserve ethical standards required for clinicalresearch; and

Establishand complywith the processfor developing and reviewingpromotionalor non- promotionalmaterials




Product Quality Assurance

Allof the Company’s products must meet local laws, re gulations, and internationally recognized standards. Like wise,
all of its business partners must maintain quality standards. Maintaining a high product quality level is a crucial
factor m improving patient safety and health and is one of the core values pursued by the Company. Accordingly,
the Company must establish quality standards and procedures that meet local laws and mternational standards

and monitor whether the Company’s partners comply with the equivalent standards.

Members shall
1. Ensurethat the Company’sproducts and servicesmaintainhigh safety and quality standards;
2. Manage all raw materialsand products purchased from third parties to ensurethat they maintainthe desired quality level
3. Manage third parties that supplyproducts and serviceson behalf of the Companyto ensurethat qualityis unimpaired
4, Report to the relevant supervisor promptly if the quality of products and services decreases or is expected to decrease;
and
5. Be familiarwithand adhere to the drug safety surveillancesystemand adverse event reporting process




Gifts and Entertainment

As the Company conducts business in many countrics around the world, it respects each region’s social and
cultural practices. Various business partners, such as suppliers and business partners in each region, are essential
to its successful market entry. The Company may give or receive gifts, hospitality, or entertainment at a legitimate

levelto mamtain a good relationship with each stakeholder.

However, such conduct must not violate this Code of Conduct or any local laws. In particular, no gift or
entertamment should be provided to healthcare professionals or government officials, except for food and
beverages to an extent permitted under local laws. The Company has clear guidelines for each country with which

all Members must be familar.

Members shall
1. Not provide gifts to healthcare professionalspatients,patient organizationspr related publicofficials,and consultwith the
ComplianceDivisioron any questionsabout givinggifts or meals and
2. Complywith the standards specifiedunder local lawsand guidelineswhen providinghospitalityin relationto service
contracts or events held or sponsoredby the Company.

Related Regulations and Detailed Guidance
The Company’sComplianceDivisionshallestablishgood marketingpractices Furthermorethe ComplianceDivisionof each subsidiaryshall
establishdetailed guidelinesunder local laws,regulations and the pharmaceuticalorganizationstegulations

1) Global Policyfor Good Marketing Practices




Healthcare Professionals

The Company interacts with healthcare professionals in various countrics worldwide in several ways, includin
medical mformation exchange, promotional activities, research, educational activitics, and various servic

transactions.

Furthermore, the Company is always committed to using transparent, nonmisleading, and verified data based o
scientifically proven evidence i its promotion and marketing to healthcare professionals. To this end, it complie
with the relevant laws and regulatory standards promulgated by national and internationally recognize

organizations.

Members shall

1. Be familiar with and comply with local and Company marketing regulations, and check them with the Compliance Divisi
before engaging in marketingactivities as lawsand regulationsmay vary by country;

2. Respect the expertise and independence of healthcare professionals during collaboration and support, and refrain froi
exerting undue influence and

3. Recordaccuratelyand disclosetransparentlyall activitiesinvolvinghealthcare professionals

Related Regulations and Detailed Guidance
The Company’sComplianceDivisionshallestablishgood marketing practices. In addition, the ComplianceDivisionof each subsidiarysh

establishdetailed guidelinesunder local laws,regulations and the pharmaceuticalorganizationstegulations
1) Global Policyfor Good Marketing Practices




Patient Organizations

Collaborating with patient organizations or patients is essential to achieving the Company’s goal of developing
new treatments and medicines. The Company must strive to address the needs of its core customer, the patient, as
well as comply with each countrys laws and regulations, and mternational standards when cooperating with
patient organizations. All relations with patients are managed by regulatory agencies in each country, which has

various, complex, and continuously evolving re quirements that should be noted.

The Company respects the ndependence of patient organizations and does not attempt to exert undue mnfluence.
Therefore, it is prohibited from providing exclusive support for a particular patient organization that may mislead

outsiders. All supportive activities should be recorded transparently and with clear mtent.

Members shall
1. Be familiar with and comply with the Company’s and local marketing regulations, and consult with the Compliance Division
before engaging in marketingactivities as lawsand regulationsmay vary by country, and
2. Respect the independence of patient organizations when providing support or facilitating collaboration, and protect such
independence from being compromised

Related Regulations and Detailed Guidance
The Company’sComplianceDivisionshall establishgood marketing practices Moreover,the ComplianceDivisionof each subsidiaryshall

establishdetailed guidelinesunder local laws,regulations and the pharmaceuticalorganizationstegulations
1) Global Policyfor Good Marketing Practices




Clinical Study and Research

Clinicabtudies, research, and development are essential activities in developing drugs and medical services. The Company requires a
high standard of research ethics for allresearch conducted worldwide to preserve the safety of patients and applicants participating in
clnical trials. Clinical and research projects led or sponsored by the Company comply with locallaws and regulations and interationally
recognized research ethics codes and/or guidelnes. Accordingly, all research is designed and conducted under mtemationally
accepted research ethics standards. Moreover, extemal research organizations conducting research for or on behalf of the Company
must alko adhere to the same research ethics level

The Company continuously seeks ways to reduce and replace animaltesting as a policy. It aims for a research method that can minimize

the pain of animal when animal testing i mevitable.

Members shall

1. Prioritizearticipansafetyto preventunnecessamysiduringclinicatials

2. Ensure the participants’ full understanding of the risks, nature, and purpose of the clinical trials before they decide to
participaténclinicdrialsand

3. Complwiththe researclethicghatare inlinewiththe protocoland procedureghat meetinternationatandardgor conductinglinicatials

Related Regulations and Detailed Guidance

The Company’€ompliancd®ivisioshallestablislgood marketingracticesFurthermoréhe Complianc®ivisionf each subsidiarghallestablistdetailed
guidelineanderlocallawsregulationgnd the pharmaceuticalrganizationsegulations
Meanwhildéhe MedicaDivisioaf eachsubsidiarghalbbservethe Good Marketind’racticeand itsdetailedguidelineg performingtsduties

1) GlobalPolicor Good MarketindPractices




Promotional Material and Scientific Information

The Company can develop and disseminate promotional materials or medical information so that healthcare professionals and
healthcare organwzations can have confidence in prescribing and recommending product use. Moreover, the content of each material
must contain updated medical information so that healthcare professionals can effectively use the Companys products and optimize
patient care. The Company must establsh an appropriate verification procedure for all kinds of data and promotional materials
provided to extemal parties and establish a system that only discloses the materials that have passed these procedures.

Stricter caution is required for nonprescription drugs, as they are promoted to both patients and the general public. h particular, all
promotional materials for nonprescription drugs must be produced n complance with local hws and guidelnes of the relevant
advertising review committee to safeguard patients’health and public trust. Promotional materiaks that have not been approved by the
Compliance Division must not be distrbuted to pharmacies, patients, or the general public.

Members shall

1. Notpromoteunapprovedroducts

2. Practicecaution when providingnon promotionalscientifianformationregardlessif it has no promotionalpurposesfor a product before its
approvaforuseand ensurethat suchinformatioisbasedon appropriatescientifievidenceand isnot misleadingand

3. Ensurethat all promotionalmaterialsand data are up- to- date, accurate,and scientificallpased and that they are prepared and utilized
undertherelevantawsand industrgtandards

Related Regulations and Detailed Guidance

The Company’ €ompliancdivisioshallestablislgood marketingoracticesMoreoverthe Compliancdivisiomf each subsidiarghallestablisidetailed
guidelinesnderlocallawsregulationgnd pharmaceuticalrganizationstgulationd’ he Complianc®ivisioMedicaDivisiomnd Marketindivisionf each
subsidiarghalbbserveGood Marketind’racticeand itsdetailedguidelineshenperformindgheirduties

1) GlobalPolicjor Good MarketindPractices




3. Employee Relationship

The Company respects the dignity and values of individual Members, gives fair treatment in personnel and
welfare matters, and provides equal opportunities to all job applicants.

Compensation for employees should always be fair, and opportunities for employment, development, and training
should be provided equally. This is in ine with the Company’s commitment to creating and maintamning a safe and
clean work environment for its members’ happiness and wel- being. The Company is also striving to create a
healthy work environment that supports its members’ health and welfare and fulfills mutual respect, inclusion, and
responsibility. Furthermore, the Company endeavors to create a culture in which Members can freely raise
complaints or suggest improvements. It also selects competent leaders through various verification methods and

continuously monitors and evaluates their actions to ensure they are fair and ethical

Lastly, the Company does not tolerate workplace harassment or bullyng and is not tolerant of any mdividual

being subjected to others’misbeha vior.




Guaranteed Equal Opportunity

AllMembers have the right to equal opportunities based on their abilitics and achievements and have the right to
have their work performance evaluated fairly. The Company does not discriminate against its members based on
race, nationality, ethnicity, religion, gender, blood ties, political orientation, marital status, pregnancy, and disability
in its personnel policies, such as those concerning employment, promotion, compensation, and research
opportunities. It should monitor and provide regular traming to ensure that the Members comply with these policies

and take improvement measures if necessary.

Members shall
1. Be entitled to a fair evaluation, but they must accept the results of a fair evaluation by acknowledging that fair
employmentmeansequal opportunity;
2. Make decisions based on the need for work and the expertise and competencies of applicants and employees without
discriminatiorand performance evaluatiorn and
3. Reportto the ComplianceDivisiorany actual or suspectedformsof discrimination

Related Regulations and Detailed Guidance

The HumanResourceg HR)Divisiorof each subsidiarymusthave employmentrulesthat are in accordance withlocal laws
1) PersonnePolicy
2) EmploymenRules




Work Environment

The Company is committed to creating a conducive working environment for all Members to perform their tasks in a
healthy and safe manner. n particular, child labor, illegal dispatch work, workplace abuse, and forced labor are
strictly prohibited, whether in the Company or in any of its third- party business partners. To this end, the Company
complies with laws and standard procedures related to health, security, safety, and environmental protection. I

requires all its suppliers and business partners to maintain the same standards.

Members shall
1. Be familiar with and comply with policies and procedures related to the work environment, such as those concerning
employmentgsafety, health,and security
2. Tryto identifyand manage risksinvolvedin their work and

3. Report promptly to the relevant supervisor of any accident, violation of regulations, and problem that may cause safety
hazards

Related Regulations and Detailed Guidance

The General Affairs Divisiorof each subsidiaryshallestablishemploymentrulesand welfare policy.
1) EmploymenRules

2) Labor Management CouncilRelations




Conflict of Interest

Members may experience a conflct between their interests and the Company’s, where one party gains
advantages while the other disadvantages. In particular, if personal gains or benefits were to impact the Company
or team’s soundness, such may also adversely affect the Company investors’ mindset and ultimately customers

(patients and consumers) in their decision- making.

Sometimes, the Company or its affiiates may have a conflict of interest with a third party, such as a government
agency, medical organization, or insurance company. Interorganizational conflicts of interest must be addressed

after discussing these with the Compliance Division, as their very existence may put the Company at risk.

Members shall

1. Make decisions in the Company’s best interest when performing work if there is a concern of a conflict of interest,
provided that such decisions do not jeopardize the important interest, such as safety or health, of the stakeholders or
Members

2. Make decisions transparently and openly in cases where a conflict of interest is likely to arise, and check with the team
head, HRDivisionor ComplianceDivisiorif uncertainwhethera conflictof interestexists and

3. Avoid a situation where a conflict of interest may exist with a third party, such as a colleague, investor, or customer, and
report to the relevantsupervisorif it is difficultto avoid.




Anti-Harassment

The Company never tolerates any kind of threatening, hostile, offensive, or undesirable sexual treatment to its
Members, whether physical, verbal, or emotional Such abuse not only hurts the victims’dignity but also destroys the
Company’s healthy organizational culture. The Company continuously conducts training and monitoring to ensure

that no one becomes a victim of any type of harassment in the workplace.

Members shall
1. Refrain from physical or verbal expressions that may threaten or offend others, and be aware of conduct that is
consideredharassmentpullyingor violence whichare strictlyprohibited; and

2. Refrainfrom engaging in any sexualviolence harassmentor remark,regardlessof whetherthe subjectthereof expressed
his/herdiscomfort

Related Regulations and Detailed Guidance

The HR Divisionof each subsidiarymust have detailed guidelinesunder local laws and regulationsand must comply with this Code of
Conductand the detailed guidelinesabove.




4. Compliance

Biopharmaceuticalis a strictly regulated industry, and compliance with legal regulations and requirements is a
critical factor m the Company’s sustamability. The Company has a Chief Complance Officer (CCO) and an
mdependent Compliance Division dedicated to the highest level of ethical management. The CCO is responsible
for assisting the Company in complyng with legal and regulatory requirements. When an incident arises, the CCO
mvestigates and reports it to the CEO and board of directors.

The organization and job allocation for compliance should be designed to ensure the complance tasks’efficiency,
the compliance officers’ mdependence, and the uninterrupted mmplementation of the Companys overall

compliance system.




Development of Compliance Program

The Company’s compliance program must be designed to ensure that its overall business complies with statutory
standards and conducted ethically. Moreover, the CCO generally oversees the Company’s complance program,
mncluding monitorng and self- mspection programs related to legal and regulatory obligations, and regularly
reports the compliance status to the CEO and board of directors.

All subsidiaries of the Company should have a local compliance officer (LCO) directly reporting to the subsidiary’s
head management. The local compliance officer identifies the subsidiarys legal risks, establishes and amends the
subsidiarys regulations, provides complance tramning, monitors complance, and reports to the Group CCO
regularly.

Compliance training is a vital component of the compliance program. All Members must participate in various
compliance tramning programs conducted regularly or rregularly to be familiar with the various regulations appled
to the Company’s business activities.

Members shall

1. Be familiarwith and complywith regulationsand proceduresrelated to compliance
2. Completecompliance related trainingregularly, and
3. Fullycooperate in compliancemonitoring

Related Regulations and Detailed Guidance
The ComplianceDivisiorshalldevelop and implementa complianceprogram in accordance with this Code of Conduct




Whistle -blowing

TheCompany s committed to creating a transparent and ethical environment in which all Members can conduct business
legitimately and report suspected ilegal activities.  encourages ts Members to report suspected ilegal activities by
operating a Complance Hotline, which serves as a reporting channel Furthermore, it ensures that such an active reporting

culture promotes an open and responsible organizationalculture and acts as a preemptive device agaist a violation.

Accordingly, al Members are expected to maintain high standards of conduct and be responsble for nforming or reporting
any misconduct that does not meet these principles. The Company’ subsidiaries may operate a separate hotlne channel
under locallaws, if necessary.

Members shall

Reportto the relevantsupervisoand the Compliancéivisioiif there is an actual or threatenedviolatiorof compliancerelated regulationand
procedures
{Compliance Division for Reporting)

® Scottie JongHoon Kim, Chie f Compliance Officer: JongHoonKim?2(@ce ltrionhc com

® Anonymous Report: hotlne@celktrionhccom

® Compliance Review Request: cp@celtrionhccom

Related Regulations and Detailed Guidance
The Complance Dwsion shallestablsh Hotlne Reguhtons and the Whstk- bbwing Polcy.
Each subsdarys Complance Dvsion must establsh detaiked gudelnes under becalbhws.
1) Hotine Operaton Reguhtions 2) (Burope ) Whatk- bbwing Polcy



mailto:JongHoon.Kim2@celltrionhc.com
mailto:hotline@celltrionhc.com
mailto:cp@celltrionhc.com

Processing Principle

The Company ensures that its Members are not uncomfortable or afraid of informing or reporting under its compliance
program. It gives top priority to the whistle- blowers confidentialty, and n all cases, it takes all possible measures to
protect the whistle- blower’s identity. A whistle- blower can make an anonymous report using the complance hotlne
channel to cover up his/her identity.

The Company investigates a report through its ndependent Compliance Division, which reports the investigation results to
the CEO and, ifnecessary, refers it to the Company’s disciplnary committee.

Whatever the final processing result is, the Company strictly prohiits retaliation of any kind, ncluding dismissal demotion,
suspension, harassment, and threats agamnst the iitial whistle- blower, unless the report is injuriously false or supported
with false evidence. Thus, the Company is obliged to take appropriate measures if any of the Members retaliate agaimst
the whistle- blower.

Members shall
1. Remembethat localcompliancefficersdeal withactualor suspectedcompliancesiolationstrictljunderthe zere
toleranceprinciple
2. Contactthe Complianc®ivisioor HRDivisioto ensurethat the Companytakesappropriateactionif the whistle
blowerisbelievedto havebeenretaliated

Related Regulations and Detailed Guidance

Eachsubsidiary@omplianc®ivisiomnd the disciplinargommitteenustadhereto thisCode of Conductand detailedguidelines
1) HotlineDperationRegulations 2) Disciplinafgegulation
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This is the current version of the Celltrion Healthcare Code of Conduct, updated in 2021, and it supersedes all previous versions.
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